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Message from
R. Wayne Stalvey, 
Director of Donor Resources...

Spring is offi cially here and a 
feeling of renewal is in the air. I 
can feel the energy of new life in 
the trees and fl owers that are just 
starting to bud. This is also a time 

of transition as the high school and college blood drives 
wind down and students head home for the summer. 
Throughout the year, many students donate blood for 
their fi rst time at these blood drives, despite their fears 
and questions about the process. We have learned that 
by making sure they understand that their one pint of 
blood may be used by as many as three people within 
5 days of their donation; they are able to focus on those 
three patients, instead of “The Needle”. We hear many of 
them say, “That wasn’t near as bad as I had made myself 
think it would be. AND I helped to save three lives”.

Many of our High School and College blood drives are 
growing nicely, and while these students are becoming 
an increasing part of our yearly effort, we do not see them 
as blood donors in the summer months. It is also often in 
the summer that people engage in more outdoor death-
defying activities, and then fi nd themselves in an ER.  
We are faced with two challenges over the summer – a 
decreased donor base, and an increase in acute traumas.

We need YOUR help. If you can help us increase the 
donations at your blood drive over the summer, it would 
mean a lot to the patients in our local hospitals. If you 
have an idea for how this can be done or would like us to 
help you with an idea please contact me and we can put 
together a plan now and implement it before the warm 
months arrive.

As always, I want to thank you for all you do to help us 
meet the needs of patients in our local hospitals. Without 
you and your group, we would not succeed.

410-764-7000 ext.5446

stalveyw@usa.redcross.org

Upcoming Sponsor Luncheons
The next sponsor luncheons will take place 
during the month of July. Please contact your 
account representative for more information.

Every Second Counts
Please join us for a one-hour tour of the American Red Cross of Central Maryland. Learn 
about all of our services to the community and discover why Every Second Counts.

Breakfast and Lunch Tours are offered each month. Call 410-624-2034 or 
email RedCrossTours@arc-cmc.org for the tour schedule or more information. 

Every second counts events are held at the American Red Cross of Central 
Maryland, 4800 Mount Hope Drive, Baltimore, MD 21215

Christopher Gipson Blood Recipient
At birth, Christopher Gipson was diagnosed with Sickle Cell Disease, an 
inherited blood disorder that is characterized by chronic anemia and episodes 
of excruciating pain. Unlike normal red blood cells which last approximately 120 
days in the bloodstream, sickled red cells die after 10 to 20 days, resulting in a 
chronic shortage of red cells in a patient’s blood.  Also, because of their “sickled” 
shape, they have a much more diffi cult time passing through the smaller blood 
vessels creating the pain crises. One in every 12 African Americans carries the 
sickle cell trait.

On July 3, 2008 Christopher lost his battle with Sickle Cell due to a massive 
stroke.  Throughout his 21 years of life, Christopher received blood transfusions 
on a regular basis.  Every six weeks, he checked in for an overnight stay at 
Howard University Hospital, where he was transfused with up to nine units of 
blood.

As a way of educating people in the community about the 
constant, daily need for blood, Christopher and his 
mother Cynthia served as testimonial speakers for the 
Greater Chesapeake and Potomac Blood Services Region. 
On behalf of the American Red Cross, the Gipson’s 
participated in a number of media-sponsored blood drives 
and educational programs, spoke at press conferences 
and attended special events designed to raise local 
awareness of the need for blood donors.

Christopher had an impact on everyone he spoke 
with at the American Red Cross.  His efforts to 
raise awareness about the need for blood helped 
increase blood donations for the Region.  In 
memory of Christopher, the GC&P Region of the 
American Red Cross has dedicated July 3rd to 
the memory of Christopher Gipson.

To schedule a drive on July 3rd to 
honor Christopher Gipson, contact 
your American Red Cross Account 
Representative, or call Carol Wendt 
at 800-787-9282 x4925.

410-764-7000 ext.5446
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June 1 - July 2:
All participants at any donor 
center or mobile blood drive 
will receive this limited- 
edition black American Red 
Cross t-shirt.  
*While supplies last.

July 3 - July 6:
All participants at any donor 
center or mobile blood drive 
will receive this American 
Red Cross aluminum water 
bottle. *While supplies last.

Please call 1-800-GIVE-LIFE 
(1-800-448-3543) today to schedule 

your life-saving appointment!

Join the American Red 
Cross for these great 
promotions this summer!
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What is Sickle Cell Anemia?
Sickle cell anemia is an inherited disease in which your body produces 
abnormally shaped red blood cells. The cells are shaped like a crescent or 
sickle. They don’t last as long as normal, round red blood cells, which leads 
to anemia. The sickle cells also get stuck in blood vessels, blocking blood 
flow. People with this disease suffer from debilitating symptoms including 
severe pain, stroke, and organ damage.

Sickle Cell Anemia affects more than 70,000 African Americans in the 
United States. Sadly, there is no cure for Sickle Cell Disease. People with 
the disease depend on regular blood transfusions to provide relief from 
the symptoms and to prevent serious, life-threatening complications. It 
is crucial that the blood is there when it is needed, and that it is closely 
matched.

A match for an African American patient will most likely be found with an 
African American donor. Some African American patients have uncommon 
blood types that are rarely found in other ethnic groups. Genetically similar 
blood is best, especially for patients receiving frequent transfusions of large 
quantities of blood, like those with Sickle Cell Disease. Blood that closely 
matches the patient’s blood is less likely to be rejected and has fewer risks 
and complications.

In addition, African Americans most often have blood types O or B. Type O 
blood is the most commonly needed blood and supplies are regularly at risk 
for shortages. B is one of the most uncommon blood types, and more type 
B donors are needed to maintain the supply.

It is vital that our blood supply reflect the diversity of our population to 
best meet the needs of all patients, so your donation matters. Be a hero to 
someone with sickle cell disease. 

Spotlight on... 
Deja Lockwood, Hughes United Methodist Church/Church of the Atonement 

Deja Lockwood has been the main blood drive coordinator for over 10 years at Hughes 
United Methodist Church and Church of the Atonement.   Each location runs 3 times per 
year, alternating every other drive at their location.

If you have ever donated at a drive at one of these locations, you undoubtedly are familiar 
with Deja!!  She makes every single donor feel so appreciated.  It is not uncommon to get 
a long, heartfelt embrace if you donate at Deja’s drive.  Even if you had never stepped foot 
inside of her blood drive before, by time you leave you feel like you have known her forever 
and you never leave as a stranger.

Deja’s drives are also a hot spot for first time donors.  If Deja finds out there is a first time 
donor at her drive, while that person is in the donation chair, Deja claps her hands, gets 
everyone’s attention, and announces to the entire blood drive that we have a first time 
donor and how grateful we all are that this person has taken the time to help save a life.   
It makes the first time donor feel very special, and almost always guarantees that they will 
be a donor for life-probably at Deja’s drive!

And the fudge.  Nothing we can say about the fudge can convey how good it is!  It is the 
second best reason to attend Deja’s drive, next to the life saving blood you are donating!   
Deja makes the fudge herself, but it doesn’t stop there.  She has a team of volunteers who 
help in so many aspects of the drive from making other baked goods, to calling donors to 
make their appointments, greeting donors with a friendly smile at the registration table, to 
serving donors baked goods and beverages after their donation.

Deja Lockwood is a perfect example of how successful you can be if you thank every 
donor and make them feel special, and if you get a great team behind you helping with 
the blood drive.

Best Practices from a Super Star CDR
1. Advertise early- get the word out and get people excited 
about the prospect of giving blood and saving a life.

2. Ask your account representative for any fun facts to 
include in your announcement.

3. Make sure to publicize the iron rich foods information to 
cut down on the amount of iron deferrals.

4. Meet with your recruitment committee a month before 
the drive to generate enthusiasm. Make it a casual event, 
and make sure to establish objectives for each member.

5. Try to get senior management to support the drive and 
stress the importance of participation.

6. Try a themed drive perhaps a day at the movies by raffling 
off movie tickets. Some sponsors raffle off small gifts such 
as candles or coupons.

7. Have a sign-up sheet present for the next blood drive at 
the canteen table. Make reminder calls to your donors prior 
to this drive to remind them of their appointment time.

8. Try to have a set time for walk-ins to donate- perhaps at 
lunchtime or the last hour of the day.

9. Let your donors know if the drive is successful and thank 
them. You can list the results in a newsletter or even just a 
quick email. By acknowledging everyone who participated, 
you’ll be building a good foundation for the next drive.

10. Review the results with your account representative and 
start gearing up for the next drive.


